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Penelitian ini bertujuan untuk membuat strategi promosi Desa Wisata
Lembanna di Kecamatan Bontobahari, Kabupaten Bulukumba, Provinsi Sulawesi
Selatan. Penelitian ini menggunakan metode kualitatif dengan pendekatan
deskriptif. Data dikumpulkan melalui observasi lapangan, wawancara mendalam
dengan Pemerintah Desa, pengelola wisata, penduduk asli dan wisatawan, serta
analisis dokumentasi. Pada teknik analisis data ini, dengan menggunakan analisis
reduksi data, penyajian data dan penarikan kesimpulan. Hasil penelitian
menunjukkan bahwa strategi promosi melalui media sosial yang dilakukan oleh
Desa wisata Lembanna, Kecamatan Bontobahari, Kabupaten Bulukumba, Provinsi
Sulawesi Selatan, belum maksimal. Keterbatasan sumber daya dan kurangnya
pemanfaatan teknologi digital menjadi hambatan dalam melaksanakan strategi
promosi yang efektif. Model AISAS (Attention, Interest, Search, Action, dan Share)
diadopsi dalam penelitian ini untuk mendekati target audiens secara signifikan.
Model AISAS membantu memahami bagaimana perhatian dan minat audiens
dapat tertarik, diikuti dengan pencarian, pengambilan tindakan, dan akhirnya
berbagi pengalaman.

Kesimpulan dari penelitian ini adalah bahwa strategi promosi yang
terencana dan terarah mampu meningkatkan daya tarik wisatawan dan
mengembangkan potensi pariwisata Desa Lembanna secara berkelanjutan.
Pentingnya kolaborasi antara Pemerintah Desa, pengelola wisata, dan
masyarakat lokal dalam merancang dan melaksanakan strategi promosi yang
efektif juga menjadi temuan penting dari penelitian ini. Diharapkan dengan adanya
strategi promosi Desa Wisata Lembanna Kecamatan Bontobahari, Kabupaten
Bulukumba, Provinsi Sulawesi Selatan, dapat lebih dikenal dan dikunjungi oleh
wisatawan, baik domestik maupun mancanegara, sehingga memberikan dampak
positif bagi perekonomian lokal dan kesejahteraan masyarakat.
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ABSTRACT

PROMOTION STRATEGY FOR LEMBANNA TOURISM VILLAGE, AT
BONTOBAHARI DISTRICT, BULUKUMBA REGENCY, SOUTH
SULAWESI PROVINCE

Author : Alvira Ananda Pratiwi
Supervisor : Amir Imbaruddin

This study aims to create a promotion strategy for Lembanna
Tourism Village at Bontobahari District, Bulukumba Regency, South
Sulawesi Province. This study applied qualitative method with descriptive
approach. The data were gathered through field observation, deep
interviews with the village government, tourism manager, native people
and tourists, and documentation analysis. The data were analyzed through
data reduction, data presentation, and conclusion.

The study result shows that the promotion strategy through social
media done by Lembanna Tourism Village at Bontobahari District,
Bulukumba Regency, South Sulawesi Province, has not been done to the
fullest. Limited human resources and lack of digital technology utilization
became the barriers to performing an effective promotion strategy. The
Attention, Interest, Search, Action, and Share (AISAS) Model was adopted
in this study to approach the targeted audience significantly. AISAS Model
helped to comprehend how the audience’s attention and interest were
attracted, followed by searching, taking action, and sharing experiences.

It is found that a planned and directed promotion strategy is able to
increase the tourist attraction and improve the tourism potential of
Lembanna Village sustainably. In addition, this study also finds that the
collaboration of the Village Government, tourism managers, and native
people is important in designing and performing an effective promotion
strategy. It is expected that through the promotion strategy for Lembanna
Tourism Village at Bontobahari District, Bulukumba Regency, South
Sulawesi Province, can be better known and visited by both domestic and
foreign tourists. Thus, it can give positive impact on the local economy and
its people’s welfare.
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