ABSTRACT

DIGITAL MARKETING THROUGH INSTAGRAM MEDIA AS A
PROMOTION STRATEGY AT THE EPIPHANY FOOD & DRINK

Author - Nur Hikmah Mustari
Supervisor :Rahmat, S.E., M. Ak.

Instagram is one of the promotion tools that is quite flexible to
promote a business to its consumers in digital form. Using Instagram
media by utilizing photos and videos from Instagram in order to reach a
wider audience. Promotion through Instagram is pretty easy to use, free,
does not take a lot of time, and can be used whenever and wherever.
Therefore, Instagram is assumed to be flexible in performing promotional
activities.

The aim of this study is to utilise Instagram media as a flexible
promotion media by the Epiphany Food & Drink. This research applied a
qualitative method that described the phenomena deeply, clearly, in detail
and thoroughly. The research result shows that the Epiphany Food & Drink
does not maximize Instagram as the promotion media due to the lack of
knowledge about promotion in digitalization. In addition, the researcher’s
work in the form of photos and videos that utilize Instagram as promotion
media easily reaches wider people. Thus, promoting the Epiphany Food &
Drink by using Instagram media is flexible.

In conclusion, utilizing Instagram as promotion media could be
assumed to be flexible because it is free, saves time, and can be used
whenever and wherever. The researcher suggests Epiphany Food & Drink
to maximize and consistently perform the promotion on Instagram. It is
also recommended to have a social media administrator to develop their
Instagram posts to elevate their promotion activity.
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