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The company aims to enhance its sales to ensure its sustained
existence significantly; furthermore, it must progress further. Increasing the
volume or quantity of sales for a given product offering is inseparable from
marketing. In the contemporary era, digital marketing is essential for
disseminating product and business information. Therefore, the Aneka
Meubel Store has solely relied on word-of-mouth promotion for its
products. This research aims to create a promotional video to broaden
public awareness of Aneka Meubel Store's products. The store offers a
diverse range of high-quality fumiture products.

The research uses a qualitative descriptive methodology, data
collection through interviews, finished product questionnaires, and
document analysis. Creating a promotional video for Aneka Meubel Store
aims to enhance its recognition among the public. The promotional video
will be uploaded to the social media account of the Aneka Meubel Store
on Instagram account @toko.anekameubel.

The research findings indicate that 97% of the 30 respondents from
the community or social media users are aware of the products marketed
by Aneka Meubel Store. The respondents affirm that these products are
reasonably priced and high quality and acknowledge the store's offerings
for customers interested in customizing their preferred furniture products.
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