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In Indonesia, the availability of clean water is a daily necessity but its availability is still uneven, so
both the government and the community must realize the importance of clean water. Makassar City
which only has one clean water company that makes the community's need for clean water has not
been met. Perumda Air Minum Kota Makassar promotes clean water services to the public so that
people know better the quality and benefits provided, but there are still many people who have not
subscribed to clean water due to the low income obtained by the community, so PDAM Makassar City
issued a new installation installment program that will be applied if a policy has been issued by the
Board of Directors in order to ease payments and facilitate the community in getting clean water.

This study aims to provide an overview of the 4C model as a promotional solution for the installment
program for the installation of new meters at the Regional Office IV of PDAM Makassar City. The
research method used in this study is descriptive qualitative. This qualitative descriptive approach
uses data collection through structured interviews, questionnaire distribution, observation and
documentation to several related parties that can assist researchers in the research process.

The results of this study show that the four 4C elements used, namely Customer, Cost, Convenience,
Communication can be additional variables in carrying out promotional measurements for the
instalment program for the installation of new meters at the Regional Office IV Perumda Air Minum
Makassar City because the four variables have a positive impact in this regard through educational
promotional videos. It is hoped that this program will be carried out more often so that the information
needed by the community can be conveyed and the instalment program for the installation of new
meters can also be better known by the wider community and can be a reference for further research.
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