ABSTRACT

THE PROMOTION STRATEGY FOR LISTRIK PINTAR (PREPAID) PRODUCT
MIGRATION THROUGH A PROMOTIONAL VIDEO AT PT. PLN (PERSERO)
ULP MATTOANGING
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This research aims to create a promotional video using motion
graphics as a promotional medium for PT. PLN (Persero) ULP
(Procurement Service Unit) Mattoanging.

The research methodology employed in this study is Qualitative
Descriptive. This qualitative descriptive approach involves data gathering
and collection through document analysis and semi-structured interviews,
with relevant parties being questioned to aid the researcher in the
research process.

The findings of this study reveal the utilization of the AIDA model,
which consists of Attention, Interest, Desire, and Action. Consequently,
this research outputs a promotional video using motion graphics intended
for promotion purposes at PT. PLN (Persero) ULP Mattoanging. The
promotional video using motion graphics is expected to serve as an
effective promotional medium, facilitating the introduction of Listrik Pintar
(prepaid) product at PT. PLN (Persero) ULP Mattoanging and potentially
becoming a reference content for the company.
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